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If you haven’t noticed, the Internet has radically changed the way the world does business. The reality is that a website for your practice is no longer a luxury.  Like a business card for the 21st century, it is a necessity. The good news is getting a professional website is more affordable and easier than ever!

When was the last time somebody asked you “Do you have a website?”  Most therapists agree that this question now comes up with most of their potential clients.

The reality is that a website for your practice is no longer a luxury.  Like a business card for the 21st century, it is a necessity.  Seemingly overnight, a website has become a minimal mark of professionalism for all types of therapists.  As the Internet grows in popularity, therapists without a website are unknowingly losing clients to ones who have embraced the new standard.

However, simply having a website for your practice is not quite enough.  Your website, like any other marketing tool, has one simple and crucial task: to attract clients and referrals.

Sadly, many therapists’ websites fail completely in this important task.  The most pervasive reason for this failure is simply that most therapists’ websites are outdated, both visually and functionally.  These “orphaned” sites are typically several years old, have an unattractive overall design with information that hasn’t been updated in months or years.

“My first Website was a disaster,” confesses one therapist from Los Angeles.  “It took two months to build, cost me $3,000, and I’d maybe get one or two clients a year from it.  It was like pulling teeth to get my web developer to update my site.  At one point everything got so outdated, I just stopped sending people to it.”

The majority of therapists are disappointed with the number of clients their own websites generate.  Many of these websites fail to even pay for themselves, much less attract a steady flow of new clientele.

Whether you don’t yet have a website, or you have an outdated one, this article will show you how to visibly improve your bottom line.  Thanks to recent advances on the Internet, you can now get a modern website that looks fabulous, educates your clientele, and ultimately brings you a steady flow of new appointments – and do all of those things rather affordably.

It used to be that if you wanted to build a website for your practice, your only choice was to hire a Web designer. With few exceptions, websites have simply been out of financial reach for therapists and other small business owners with set-up fees usually costing at least $2,000 for a website.

Fortunately for therapists everywhere, times have recently changed.  The Internet has undergone a profound transformation, and this transformation has given birth to a completely new way of building a website.  This new way is called a “Hosted Website”.  And thousands of individual therapists around the world are already flocking to it.

The New Standard

Simply put, a Hosted Website (HWS) is the fastest and most affordable way to build a website for your therapy practice.  For example, where a custom website takes months to build, a hosted website is up and running in less than one hour.  And rather than costing thousands of dollars, a HWS costs between $20-$60 a month.

As one might guess, traditional Web designers would prefer that nobody reads this article.  Because if therapists didn’t know about hosted websites, they’d be under the impression that hiring a traditional Web designer is their only option.  

To keep everything clear and simple, here are the key differences between a hosted website and a traditional Web designer.

Key Issue #1: Money

For a decent website, a traditional designer will charge anywhere from $1,500 -$4,000 in initial design fees.  Then, once the site is finished, there is a monthly hosting fee of $10-$20.  In addition, if you want to make any changes to the website, such as updating your address, the designer will charge a maintenance fee, which usually runs between $50-$100 per hour.

A hosted website cuts costs significantly by combining all three elements – the design, the hosting, and the maintenance – into a single monthly payment.  This monthly payment ranges from $20-$60, making it a reasonable investment for almost any therapist.

Key Issue #2: Time

Most therapists naturally place a high value on their time, since their income is directly attached to it.

Because traditional websites are built from scratch, they usually take between 1-3 months to build.  During this time, the therapist and the designer are engaged in a time-consuming “back and forth” process to get every page of the site looking right and working correctly.

With a hosted website, therapists can save weeks of painstaking work by simply choosing their design from a library of pre-built “templates”.  This system is what makes it possible for a therapist to have an attractive website up and running in less than one hour.

Key Issue #3: Maintenance

Every website requires occasional maintenance.  For example, whenever a therapist changes their address or their hourly rates, the new information needs to be posted onto their website to keep it current.  

Traditional Web designers charge for these services by the hour, at a typical rate of $50-$100 per hour.  In addition to this prohibitive expense, the therapist must also wait for the designer to make these changes, which can sometimes take several days or longer, depending on the designer’s workload.

A hosted website has no maintenance fees.  Also, changes are made in minutes instead of days.  This is because a HWS comes equipped with a “Control Panel” that empowers the therapist to update their own website, all by themselves, anytime they want.  This breakthrough puts control of the website into the hands of the therapist instead of the Web designer, saving time and money.
Key Issue #4: Specialized Tools

Most traditional websites are simply “online brochures” that display basic information about the therapist, such as their bio and hourly rates.  As a result, these sites don’t help therapists deal with the specific challenges of running a practice.

In addition to giving basic information, there are hosted website providers that offer specialized tools to help therapists run more effective practices.  For example, the ability to accept Credit Card payments, a online feature where clients can easily request an appointment, or an email newsletter that automatically keeps the therapist personally in touch with each of their clients on a monthly basis are some specialized features.  Most of these tools are easy to use, and make a visible difference in the number of appointments the website attracts.

Making the Right Decision

Fortunately, getting a hosted website built for your practice is simple.  There are several companies that build sites exclusively for therapists.  These companies offer a variety of therapy-focused design templates, as well as special tools to help you run a more effective practice.

To find a list of HWS companies that work exclusively for therapists, simply go to Google and search for “websites for therapists”.

Every company – like every therapist – has different strengths and weaknesses.  It’s your responsibility to decide what is most important to you, and then find a company that matches your values.

Here are the key issues you should consider in your decision:

Design Quality – Certain HWS companies offer design templates that are far more attractive than others.

Price – Prices range from $20-$60 per month.  Predictably, the companies with higher prices offer more appealing designs and stronger features, and often a stronger return on your investment.

Ease of Use – Certain companies have systems that are much more intuitive and easy to use than others.

Tech Support – There is a wide range of quality when it comes to tech support for HWS companies.  Make sure the company you choose provides support by phone as well as email.
This is an important decision for your therapy practice, but once you decide on a to move forward, it can take you as little as 20 minutes to get your new website up and running.

And at long last, when a potential client asks if you have a website, you can happily and confidently reply “yes”.
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